
BA (Hons) Hospitality Management (Top up) 
Autumn semester 
Hospitality Operations (LT6031GN) 
 

The module examines the implications of the operational elements of Rooms Division as well as Food and 
Beverage Management within the hospitality industry. Students will have an opportunity to critically evaluate the 
role and effectiveness of key operational aspects such as the front office, the management of housekeeping 
services, public area, lost and found, and linen operations. 

Students will enhance their awareness of the trends and technologies which impact the Rooms Division and Food 
and Beverages operations. The module will cover functionalities of various software and IT systems commonly 
used within the rooms division and food and beverage outlets (such as Micros Opera and ONQ related software).  

This module will be delivered using lectures, group tutorials, individual tutorials and practical workshops augmented 
by guest speakers and the insights of professionals from the hospitality industry. 

The students will be able to gain relevant employability skills through familiarisation tours (field trips) to relevant 
hotels and outfits such as the Savoy, Hilton, Shangri La Hotel at the Shard, The Lanes Borough Hotel and 
Rosewood Hotel. 

This module will be assessed based on one group PowerPoint Group Presentation and an Individual Coursework.  

The aims of the module are to: 

• Provide students with opportunity to study front office, food and beverage and housekeeping operations 
• Review the functions and operational effectiveness of facilities and security departments 
• Study various revenue and yield management techniques 
• Analyse the day-to-day activities and procedures involved in Food and Beverage operations including a 

range of practical and operational skills 
 

Strategic Planning in the Hospitality Industry (LT6032GN) 
 

This module equips students with essential knowledge and understanding of strategy to become future leaders 
and managers within the hospitality industry by providing an advanced perspective on the strategic planning 
process. It will focus on strategy formulation, planning, implementation and an evaluation of business impact in 
terms of strategic alignment. The module will present and evaluate a variety of analytical models, techniques and 
concepts, considering their utility and application to a range of contexts within the hospitality industry. 

The module will be delivered using lectures, group tutorials, case study discussions and presentations, and 
practical workshops will be conducted with professional hospitality industry executives. These individuals will be 
familiar with strategic decision-making process within their organizations. 

Students will be assessed based on using a variety of assessments methods including group pretentions, individual 
reports and research project. 

The aims of this module are to encourage students to: 
• Study the concept of strategy formulation and the strategic planning process in hospitality organisations. 
• Discuss the interrelationship between strategic analysis, strategic choice, strategy implementation and 

the alignment of strategic plans 
Develop analytical thinking and business communication skills. 

Spring semester 

Emerging Trends in the Hospitality Industry (LT6088GN) 

During this module, students will explore various contemporary issues affecting the hospitality industry. Students 
will have the opportunity to gain a fuller appreciation of how and why hospitality is a dynamic and changing industry 
that is greatly influenced by external factors. 



This module thus provides opportunities for students to examine various topical issues and future trends, for 
example demographic trends and demand, contemporary market and competitive trends, emerging technologies, 
use of social media, AirBnB, serviced apartments and eating out; as well as current food trends within the restaurant 
sector, trends in diets and their impact on wellbeing, and changes in the operating patterns of various hospitality 
organisations. 

Additionally, this module will provide students with an opportunity to research contemporary issues and recent 
developments affecting the hospitality industry. It will also allow students to analyse and evaluate breaking news 
and pioneering developments in the hospitality industry. 

This module will be delivered using lecturers, group tutorials and practical workshops conducted by experienced 
hospitality practitioners. The students will be assessed based on group coursework requiring a report, and 
individual coursework based on a critical review of the literature. 

The aims of this module are to encourage students to: 

• Examine the interaction between organisations in the hospitality industry and their wider contexts for 
effective management and responsible business leadership 

• Study corporate social responsibility and ethical behaviour in relation to social, cultural, economic and 
environmental issues affecting modern organisations in the hospitality industry 

• Evaluate the role of social media tools in the context of organisational strategies 
 

Issues in Human Resource Management (LT6087GN) 

This module provides students with a systematic understanding and knowledge of the contemporary issues facing 
the Human Resource Management (HRM) function in organisations. It considers the current state of employee 
relations, and the challenges of people management including recruitment and selection, training and development, 
and performance management and the associated administrative challenges. The module will give students a firm 
grounding to help them effectively address these topics in the contemporary business environment by reconciling 
emerging theory with recognised best practice. 

The aims of this module are to provide students with an opportunity to: 
• Critically analyse emerging and contemporary issues in human Resource Management. 
• Critically evaluate contemporary models, theories, principles, concepts and employment laws in order to 

apply these to the effective management of human resources in organisations.  
• Gain a critical appreciation of recruitment and selection procedures, HR policies and criteria for evaluating 

the performance of individuals working in a variety of roles in organisations. 
 

Research Methods and Project (yearlong module) (LT6P28GN) – for Autumn and Spring 

This module provides students with the opportunity to undertake a research investigation into a specific business 
challenge, issue or problem culminating in a formal management report with detailed findings and 
recommendations. The module will not only offer potential links with employers but will also demonstrate the 
application of research principles to real-world situations. The module will provide students with an integrative 
bridge between the theoretical areas of their study and the determination of applied solutions and/or evidence-
based conclusions. 

The aims of this module are to provide students with an opportunity to: 

• Investigate a topical challenge, issue or problem in order to produce an in-depth research report. 
• Apply theoretical concepts and business principles to real-world situations. 
• Develop originality of thought and skills in independent research, critical analysis, argumentation and 

expression. 
 


